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Idaho is steadily gaining a

°
reputation as a producer of superb SEATTLE .

grapes and award-winning wines. Nationally — chfriLvealelfy
and locally, people are taking note of
Idaho’s rich agricultural community, PURT. LEWIsTON

. . . . '-AND The Eagle
picturesque vineyards and quality wines. Foothills

Snake River

Idaho has a fast-growing population Valley BOISE

and is becoming a flourishing tourism

destination—all of which provide Idaho’s

grape growing and winemaking industry

a chance to expand and thrive. The success of this industry reflectively supports
Idaho’s agriculture, business community and overall economy.
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Wine production
supports business

WINERY revenue through
WORKFORCE wholesale, direct-
INCREASED to-consumer, and

self-distribution.
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Every $1 of excise-tax based
investment was associated with
$260 in business revenues
across the state.



A New Frontier
for Viticulture

As Idaho’s viticulture community expands,

there are challenges alongside that growth.
Some industry limitations to key infrastructure
and economic development assets will need to
be addressed to keep pace. Through the strategic
support of the Idaho Grape Growers and Wine
Producers Commission, many of these obstacles
will become opportunities.

Reputation and brand awareness remain the two
largest constraints to growth. The Idaho Wine
Commission’s focus on building awareness and
promoting sales of Idaho Wines are essential.

CHALLENGES & OPPORTUNITIES

Idaho’s Viticulture

Industry can

grow through:

e Expansion of
existing wineries

e Opening new
wineries

o Planting more
grapevines

Economic
Opportunities for
growth are tied
to increasing:

e Overall consumer
demand for wine

e In-state market
share for Idaho
wineries

e Out-of-state sales

Supporting
organizations

for financing,
infrastructure,
institution, service
providers, and
training programs
are not available or
at scale.
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